MARK TIME AWARDS 2016 ENTRY

Fill out a printed form for each submission and mail completed form(s) to

Mark Time Awards
Otherworld Media
P.O. Box 566, Freeland, WA 98249

WORK SAMPLES

For each program submission, send two audio CD copies. Make sure your
submission CD plays back on a standard car CD player, for the convenience of
the judges.

Also provide a one-minute clip of the program which can serve as a tease or
demonstration for the awards presentation.

DO NOT SEND PROGRAMS OR CLIPS IN A DATA, DVD, or MP3 FORMAT.

Clearly label the sample but do not use a stick-on paper label for the CD’s. CD’s
with stick-on paper labels will not be auditioned.

If your program is also available online, please provide a link. This does not
exempt you from the CD submission requirement but may be used to provide
additional information about your program and make playback available for
promotional purposes.



MARK TIME AWARDS 2016 ENTRY FORM

ENTRY FEES:

For each production submission, remit a fee of $50.00.

For the Runyon Award (under 18) student productions, remit a fee of $25.
Production Category 1 (check one)

____Mark Time for Science Fiction

___Ogle for Fantasy or Horror

____Nick Danger for Mystery or Detective

Production Category 2
__The Runyon for Best Youth Production ($25 fee)

Service to the Field Nomination: (Name of person you wish to nominate)

Title of Your Production Submission :

Production description: (Include length and one sentence description)

Producer/Producing Organization:

Address:



Email:
Link to program online:

Contact Name and phone number of person most responsible for the
production:

Attach full production credits including writer, producer, acting talent, and
engineer.

FEES:
$50 per entry in Category 1
$25 per entry in Category 2

Total Due:
PAYMENT
Checks or money orders should be made out to “Otherworld Media”

Please note Mark Time Award on the subject line.

ENTRIES MUST BE RECEIVED BY APRIL 30™, 2016

For questions, contact us via email oworld@whidbey.com with “Mark
Time” in the subject line.




